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Introduction

C onsumers are taking an increasingly active role in their 
healthcare decision making, and healthcare systems re-

alize the need to improve the way in which health risks are 
communicated to the public. Risk communications affect 
consumer choice in a variety of health contexts, such as when 
evaluating immunizations, whether to undergo invasive 
health screenings and procedures, choosing adequate insur-
ance coverage, deciding on genetic counseling, or when con-
sidering participation in medical research. In each of these 
contexts, policy makers and healthcare professionals face the 
problem of how to communicate health risks to the public. 

This problem is exacerbated by the fact that information can 
be interpreted differently depending on the format in which 
it is presented (Tversky, Kahneman, 1981). 

Risk perception, in particular, has been found to vary 
based on the format used to express probabilistic information 
(for a review see, Visschers et al., 2009). Health risks are typi-
cally communicated to the public using numeric expressions. 
In particular, health risks are often presented using the 1 in X 
probability format (e.g. 1 in 5). Leonhardt and Keller (2018, 
pp. 760–761) collected vaccine information sheets provided 
to the public by the Centers for Disease Control and Preven-
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tion in the United States (CDC). They found that side effect 
probabilities were reported for 77% of the listed side effects, 
and of these cases, 91% used the 1  in X probability format. 
This finding is problematic from a public policy perspective 
given that many people find it difficult to comprehend proba-
bilities expressed in strictly numeric formats. 

In this article we review research suggesting the use of risk 
graphics as a way to increase the public’s comprehension of 
health risks. In explaining these findings, we build on general 
evaluability theory to identify a process by which risk graph-
ics might increase probability comprehension and lower risk 
perception. In particular, we note the typical inverse relation-
ship between outcome severities and outcome probabilities 
and posit that risk graphics lead to higher comprehension 
and lower overall risk perception by facilitating perceived 
differentiation between outcome probabilities. We conclude 
by discussing the limitations of using risk graphics to repre-
sent very small probabilities, and we suggest Quick Response 
(QR) codes as a possible solution.

Using risk graphics to 
express probabilities

R isk graphics have been found to help consumers eval-
uate probabilities (for a review, see Ancker et al., 2006). 

Unlike numeric information which requires learned skills, 
motivation, and cognitive resources for accurate interpreta-
tion, graphical information exploits unlearned, intuitive, and 
automatic visual processing and may lower the cognitive ef-
fort needed for evaluation (Ancker et al., 2006, p. 608). Many 
different graphical formats, such as pie charts, bar graphs, 
and pictographs have been used for conveying probabilistic 
information (Ancker et al., 2006, pp. 610–616; Visschers et 
al., 2009, pp.  269–271). Of these formats, pictographs are 
most commonly used in healthcare since they are arguably 
the best graphical format for increasing the evaluability of 
probabilities (Hawley et al., 2008). In addition, pictographs 
can be easily created using various graphical software pack-
ages, as shown in Figure 1.

Single versus multiple risk options 

R esearch on pictographs has largely focused on single 
rather than multiple risk options. However, health-re-

lated decision making typically involves the consideration of 
multiple risks (e.g. possible side effects from a medication). 
Helping to overcome this limitation, Leonhardt and Keller 
(2018, pp.  759–766) tested whether the presence of picto-
graphs affects the perceived risk of single versus multiple 
risk options. They showed participants an ostensible vaccine 
information sheet (similar to those offered by the CDC) that 
listed one or four possible side effects. Conditions also var-
ied based on whether pictographs were included alongside 
numeric 1  in X probability information (e.g. 1  in 5). They 
found that whether pictographs affected probability com-
prehension and risk perception depended on whether they 
were used to illustrate a single risk (1 side effect) or multi-
ple risks (4  side effects). In the single risk condition, they 
did not find pictographs to significantly affect probability 
comprehension nor risk perception. However, in the mul-

tiple risk condition, the presence of pictographs alongside 
the numeric probability information increased probability 
comprehension and lowered the overall perceived risk of the 
vaccine. Their results suggest that pictographs are especially 
helpful in improving probability comprehension when the 
public is presented with multiple risk options. Their results 
also suggest that the inclusion of pictographs alongside nu-
meric probability information may have the ability to lower 
the public’s risk perception in the context of health-related 
judgment and decision making. 
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Figure 1. An example of a pictograph illustrating a 40 in 100 
outcome probability
Source: The figure was created using a free online tool made 
available by the Center for Bioethics and Social Sciences in Med-
icine at the University of Michigan, USA, which is available here: 
http://www.iconarray.com/

General evaluability theory

T o understand the results of Leonhardt and Keller 
(2018) and how probability format might affect risk 

perceptions of multiple risk options, it is helpful to con-
sider work on general evaluability theory (Hsee, Zhang, 
2010). General evaluability theory suggests that sensitivity 
to the value of an attribute depends on the evaluability of 
the attribute, and evaluability is typically higher for cate-
gorical than for incremental attributes (Hsee, Zhang, 2010, 
pp. 345–347). In health-related decision making, outcome 
types of varying severities are categorical attributes, while 
outcome probabilities are incremental attributes. For exam-
ple, a side effect symptom (e.g. mild fever) is a categorical 
attribute, while a side effect probability (e.g. 1  in 5) is an 
incremental attribute. 

General evaluability theory identified the effects of 
categorical and incremental attributes on evaluation using 
an experimental paradigm involving joint and separate 
evaluation modes (Hsee, 1996, pp.  247–249). In a  joint 
evaluation mode, more than one option is presented for 
evaluation, whereas in a separate evaluation mode only one 
option is presented for evaluation. Using this paradigm, the 
evaluability of incremental attributes and their influence 

http://www.iconarray.com/
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on evaluation has been found to increase in joint versus 
separate evaluation modes. Joint evaluation is thought to 
enhance the evaluability of incremental attributes because 
it allows for incremental attributes to be compared across 
multiple options. This comparison is thought to increases 
the decision maker’s sensitivity to the value of incremental 
(vs. categorical) attributes. In turn, this is thought to in-
crease the influence of incremental attributes on the evalu-
ation of an option (Hsee, 1996, pp. 249–251).

Joint versus separate evaluation modes

E vidence for the moderating effect of evaluation mode 
on attribute evaluability comes from research that finds 

preference for options to reverse or attenuate when options 
are presented in joint versus separate evaluation modes. 
For example, Zikmund-Fisher et al. (2004, pp.  143–146) 
asked participants to evaluate physicians in joint and sep-
arate evaluation modes. In the separate evaluation mode, 
participants evaluated only one physician who was either 
a Harvard educated physician that had performed 80 sur-
geries, or a University of Iowa educated physician that had 
performed 300 surgeries. In the joint evaluation mode, par-
ticipants evaluated both physicians simultaneously. They 
found that participants evaluated the Harvard educated 
and less experienced physician more favorably in the sepa-
rate evaluation mode but evaluated the University of Iowa 
educated and more experienced physician more favorably 
in the joint evaluation condition. The results suggest that in 
the separate evaluation mode people base their evaluations 
on categorical attributes (e.g. where the physician was ed-
ucated) more so than incremental attributes (e.g. the num-
ber of surgeries performed by the physician). On the other 
hand, the results suggest that in the joint evaluation mode 
people base their evaluations on incremental attributes 
more so  than categorical attributes. These findings offer 
insights for understanding how the public perceives health 
communications involving multiple risk options. 

General evaluability theory 
and risk perception

B ased on general evaluability theory, the influence of 
a health option’s incremental and categorical attributes 

on risk perception should depend on the evaluability of 
these attributes. When the evaluability of an incremental 
attribute (e.g. side effect probability) is low, risk perception 
should be determined more by the desirability the categor-
ical attribute (e.g. side effect symptom). On the other hand, 
when the evaluability of an incremental attribute is high, risk 
perception should be determined more by the desirability of 
the incremental attribute (e.g. side effect probability). The 
separate and joint evaluation modes used to support general 
evaluability theory can be likened to the public’s evaluation 
of single and multiple risks options, respectively. 

Single risk options are similar to the single evaluation 
mode. With a single risk option, only a single incremental 
attribute (e.g. side effect probability) and its associated cat-
egorical attribute (e.g. side effect symptom) are  presented to 
the decision maker. For example, a single risk health option 

could involve a medication that if taken has a 1 in 100 chance 
of causing insomnia. Based on general evaluability theory, 
decision makers will base their evaluation of this medication 
on the perceived severity of the possible side effect symptom 
(insomnia) more than on its probability of occurrence (1 in 
100). This is thought to be the case because an outcome prob-
ability is more difficult to evaluate in isolation relative to an 
outcome severity. 

On the other hand, multiple risk options can be likened to 
the joint evaluation mode. With a multiple risk option, sev-
eral incremental attributes (e.g. side effect probabilities) and 
their associated categorical attributes (e.g. side effect symp-
toms) are presented simultaneously to the decision maker. 
For example, a  multiple risk health option could involve 
a medication with four possible side effects: a 1 in 5 chance 
of headache, a 1 in 10 chance of fever, a 1 in 20 chance of in-
somnia, and a 1 in 100 chance of vomiting. According to the 
general evaluability theory, because there are several incre-
mental attributes or probabilities presented simultaneously, 
the evaluability of the outcome probabilities will increase. As 
a result, outcome probabilities will have a greater influence 
on the overall evaluation of the choice option. 

Thus, drawing from the general evaluability theory, 
outcome probabilities may have a greater influence on the 
public’s evaluation choice options when they have multiple 
risks rather than a single risk. The general evaluability theo-
ry, however, does not provide direction on how an increase 
in the evaluability of outcome probabilities will affect the 
perceived risk of multiple risk options. In other words, out-
come probabilities should be easier to evaluate in the case of 
multiple risk options; however, it is unclear whether this will 
increase or decrease risk perception. 

Evaluability of outcome probabilities

W e propose that an increase in the evaluability of out-
come probabilities will typically result in multiple risk 

options being perceived as less risky. We argue for this idea 
based on the assumption that an increase in the evaluability 
of outcome probabilities will result in unique probabilities 
being perceived as more distinct rather than similar. For ex-
ample, we assume that the perceived difference between out-
come probabilities, such as 1 in 100 and 1 in 50, will increase 
as the evaluability of outcome probabilities increases. On the 
other hand, when evaluability is low, outcome probabilities 
will be perceived as more similar. Given this basic assump-
tion, support for our hypothesis comes from the naturally oc-
curring relationship between a multiple risk health option’s 
outcome probabilities and outcome severities and previous 
research on pictographs. 

In the context of health-related decision making, the pub-
lic is typically confronted with multiple risk health options 
in which outcome severities are inversely related to outcome 
probabilities. For example, in the context of medication 
risks, the probability of a severe side effect is typically lesser 
than that of a mild side effect. This inverse relationship was 
observed by Leonhardt and Keller (2018, p.  760) in their 
review of vaccine information sheets provided to the pub-
lic by the CDC. The CDC classifies side effects in terms of 
 severity, and more severe side effects are typically classified 
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as having a lower probability of occurrence than more severe 
side effects. Given this natural relationship between outcome 
severities and outcome probabilities in health contexts, an 
increase in the evaluability of outcome probabilities could 
lessen risk perception as a result of increasing the perceived 
difference between probabilities. 

To illustrate this idea, consider a multiple risk option with 
two risks: a 50% chance of losing 10 dollars or else nothing, 
followed by a 10% chance of losing 50 dollars or else nothing. 
The expected loss for each separate risk is a loss of 5 dollars. 
Assuming independence between these risks, this option’s 
total expected loss is 10 dollars. However, this option’s per-
ceived expected loss can increase when outcome probabilities 
are perceived as more similar. For instance, consider a case in 
which a decision maker perceives no difference between out-
come probabilities and instead perceives both probabilities 
to be near the average of the two probabilities. In the case of 
our earlier example the average of the two probabilities is 30%. 
Given this assumption, the subjectively perceived expected 
loss for each of the two risks is now a loss of 3 dollars and 
a loss of 15 dollars. Assuming independence, the multiple risk 
option’s total subjective expected loss is now 18 dollars. 

The scenario illustrates how a  lack of differentiation be-
tween outcome probabilities could result in higher perceived 
risk when there is an inverse relationship between outcome 
probabilities and outcome severities. When outcome proba-
bilities were perceived as more similar, the option’s subjective 
expected loss increased from 10 dollars to 18 dollars. Notably, 
the proposed scenario assumes that when outcome proba-
bilities are perceived as more similar, they will each be per-
ceived as closer to the mean of an option’s outcome probabil-
ities. Empirical research lends support for this assumption. 
Previous research suggests that pictographs can increase the 
evaluability of outcome probabilities and may increase the 
perceived difference between probabilities (Garcia-Retame-
ro et al., 2010, pp. 674–680).

Pictographs and the evaluability 
of multiple probabilities

I n line with previous work on pictographs, Leonhardt and 
Keller (2018, p. 762–764) found evidence to suggest that 

pictographs increase the perceived difference between out-
come probabilities. In the absence of pictographs, they found 
that participants overestimated the likelihood of the least 
probable (and also most severe) side effect. Overestimation 
of the likelihood of the least probable side effect should re-
sult in the least probable outcome being perceived as more 
similar to the option’s other outcome probabilities. However, 
in the presence of pictographs, participants showed more 
accurate comprehension of outcome probabilities. In turn, 
this resulted in the least probable outcome being perceived 
as less similar to the other outcome probabilities. Though not 
tested directly by Leonhardt and Keller (2018) this increase 
in the perceived difference between outcome probabilities is 
 presumably what caused participants to have lower overall 
risk perceptions of the multiple risk option when pictographs 
were present versus absent. 

This discussion supports our original assertion that as the 
evaluability of outcome probabilities increases, the perceived 

risk of health-related multiple risk options will decrease. Sup-
port for this idea comes from the typical inverse relationship 
between outcome severities and outcome probabilities in 
health contexts and from prior research on the ability of picto-
graphs to increase the perceived difference between outcome 
probabilities. Based on this reasoning, policy makers and 
health professionals are encouraged to develop ways to help 
the public differentiate between outcome probabilities. Risk 
graphics, and in particular pictographs, provide one way to 
help the public differentiate between probabilities. However, 
their application is not without challenges. To promote further 
exploration, we discuss some of the limitations in using picto-
graphs and highlight opportunities for future research. 

The problem of small probabilities

G iven that smaller probabilities are typically associated 
with more severe outcomes, helping consumers com-

prehend the unlikeliness of severe outcomes may help in 
reducing the public’s fear of beneficial medications and 
treatments. However, there are graphical limitations in us-
ing pictographs to represent small probabilities. Because 
pictographs require visual space to represent a probability, 
the ability of a pictograph to represent small probabilities 
such as 1 in 10,000 is problematic. Such space constraints 
may be less problematic online than with traditional print 
communications; however, even online communications 
have limitations, such as screen size. Currently, there is 
a lack of research on how to visually depict small proba-
bilities (i.e. less than 1%). Some progress has been made 
(e.g. magnifying glass scale; Ancker et al., 2006, p. 613); 
however, additional innovative graphical risk formats are 
needed to visually depict small probabilities to the public.

A QR solution? 

Q uick Response (QR) codes may provide an innovative 
way in which small probabilities could be displayed to 

the public. Providing QR codes in public health communi-
cations would also allow the public to access the most-cur-
rent health-related information via the Internet. QR codes 
allow up to 3,000 characters to be stored in a small two-di-
mensional bar code, and virtually all QR codes contain 
a web URL, which can be natively scanned by the camera 
app on an Android or iOS device. By scanning a small QR 
code, such as the one shown in Figure 2, any risk or other 
information about a product can be explained on a website. 
If it is important for information to be available without an 
Internet connection, the 12N barcode standard, part of the 
MH10.8.2 standard, allows large amounts of information to 
be stored within the QR code, which can be accessed with-
out requiring an Internet connection. However, as more 
characters are stored in a QR code, the number of pixels in 
the code increases, and the physical size of the printed QR 
code must be increased.

Using QR codes probabilities could be depicted to con-
sumers on webpages thereby greatly increasing the space 
available to illustrate small probabilities relative to the 
printed materials typically used to communicate health-re-
lated risks (e.g. pamphlets, flyers, drug labels). Drug labels, 
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for instance, are very small, with many important pieces of 
information vying for this limited area. A small QR code 
can direct the consumer to literally unlimited quantities of 
information, via the Internet. Using a QR code, health con-
sumers can have access to not only visualizations of health 
risks but also the most up-to-date health information about 
a drug, treatment, or medical protocol that is accessible in 
multiple languages. 

Figure 2. This QR code directs consumers to information about 
Aspirin provided by the U.S. National Library of Medicine
Source: This Quick Response (QR) code was created using freely 
available software available from the QR Code Generator here: 
https://www.the-qrcode-generator.com/

The QR code in Figure 2, for example, directs users 
to a webpage about Aspirin provided by the U.S. National 
Library of Medicine. In particular, the QR code in Figure 
2  stores a  shortened web address (URL), http://12n.io/3f-
4h5s. When a user goes to that link, they are automatically 
forwarded to a much longer URL at the US National Library 
of Medicine. There are two advantages to this approach. First-
ly, the 12n.io address is much shorter, and therefore can use 
a smaller QR code. Secondly, if the US National Library of 
Medicine re-organizes its webpages, or renames its files, the 
forwarding instructions at the 12n.io address can be changed 
so that the old QR code still takes users to the new location 
of the information. In addition, should there be a drug recall 
or changes in the usage recommendations, this information 
can be updated on the website that is linked to the QR code, 
without any need to re-issue QR codes, update QR codes, or 
any other printed communications about the product that 
have already been distributed to health consumers. 

Proxy decision making 

T here is also opportunity for future research to assess how 
pictographs affect choices when decision makers are 

choosing on the behalf of others. When choosing for others, 
decision makers have been found to avoid responsibility for 
outcomes (Leonhardt et al., 2011, pp.  407–411). Being re-
sponsible for outcomes, especially negative outcomes affecting 
others, is a  risk to decision makers because it increases the 
possibility of experiencing negative feelings such as guilt and 
self-blame. Research suggests that when making such emo-
tional decisions, decision makers tend to focus on outcome 
severities over outcome probabilities (Loewenstein et al., 2001, 
pp. 274–280). Pictographs may help proxy decision makers fo-
cus on outcome probabilities in addition to  outcome severities. 
In turn, this may decrease their risk aversion when choosing 
for others. Given that important medical decisions are often 
made on behalf of others, this is a worthwhile area of inquiry. 

Additional health and policy contexts 

R esearch is also needed to extend previous work on 
pictographs in the health domain to other consumer 

contexts. As we have outlined, pictographs may be a useful 
tool for increasing the evaluability of incremental attributes 
and their influence on consumer judgment and decision 
making. The presence of pictographs may facilitate better 
consumer and societal decision making by increasing the 
evaluability and influence of otherwise difficult, yet impor-
tant, incremental attributes, such as miles per gallon, num-
ber of calories, grams of fat, kilowatt hours, interest rate, 
credit score, medication dosage amount, and time. By using 
pictographs to illustrate incremental attributes between op-
tions, such as the miles per gallon between two automobiles, 
consumers may be better able to compare their options and 
make better choices for themselves and society. 

Conclusion

I n this article we have discussed the inherent problems in 
presenting probabilities in strictly numeric formats when 

communicating health risks to the public. In turn, we reviewed 
research suggesting that risk graphics, when presented along-
side numeric information, can help the public better evaluate 
health-related probabilities. We then considered a psycholog-
ical process by which risk graphics might affect the public’s 
perception of jointly-presented probabilities. Our process ex-
planation builds on the general evaluability theory and the ob-
servation that the public is often confronted with health risks 
in which outcome severities are inversely related to outcome 
probabilities. Accordingly, we have posited that risk graphics 
allow for greater perceived differentiation between outcome 
probabilities, thereby facilitating higher comprehension and 
lower risk perception of health risk options, such as medica-
tions and vaccines. Finally, we have noted limitations in using 
risk graphics for health communications, and we highlighted 
opportunities for future research. In particular, we have identi-
fied QR code technology as a potential solution to the problem 
of graphically depicting very small probabilities. 
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Communicating Health Risks to the Public

Summary

Health risks, such as the probability of experiencing a  side 
effect from a medication, are typically communicated nume-
rically. However, presenting risks in strictly numeric formats 
is problematic considering that the public often experiences 
difficulty in comprehending strictly numeric probabilities. To 
help overcome this problem, Leonhardt and Keller (2018) 
tested the efficacy of using pictographs to visually present pro-
babilistic information to health consumers. They found that 
the addition of pictographs alongside numeric probability 
information increased probability comprehension and lesse-
ned the perceived risk of a multiple risk health option. Here, 
we review relevant work on probability format and build 
on the general evaluability theory to posit why pictographs 
may result in lower risk perceptions of multiple risk options. 
We discuss current limitations in our understanding of how 
the public perceives multiple risk options, and we highlight 
opportunities for future research. For instance, we introduce 
Quick Response (QR) codes as a potential tool to help con-
sumers view health risks in multiple formats on the Internet. 

Keywords

health, communication, probability, risk

T he University of Nevada, Reno (UNR) College of 
Business is continuing with its international pro-

grams and activities despite the COVID-19 pandemic. 
While the pandemic has led to a pause in some of our 

programs, such as the faculty-led study abroad pro-
grams, and international student and faculty exchange, 
we have still been able to carry on a  number of inter-
national activities on many fronts. Thanks to the vid-
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eo conferencing technology that has become popular 
around the world, we were able to hold many formal 
and informal meetings with our international partners 
and also had exploratory meetings with a  number of 
potential partners to discuss future agreements. There 
are already three new partnerships that are in progress. 
We are also preparing for the 3rd UNR College of Busi-
ness –  SGH Warsaw School of Economics Joint Sym-
posium, which will take place virtually on April 22–23, 
2021.

We realized quickly that it is easy and convenient to 
have communication and exchange of ideas in a virtu-
al environment. Our new international business blog 
series is a perfect example of that. This new initiative 
came out of a discussion with our partner SGH Warsaw 
School of Economics. We started the blog series soon 
after that meeting with the first blog posted on May 29, 
2020. Since then, we have posted 10 blogs on our in-
ternational programs website with contributions from 
faculty and staff from UNR, SGH and the University 
of Ljubljana, which is another international partner of 
the UNR College of Business1. The topics ranged from 
an overview of international education in the United 
States to the impact of COVID-19 on students and in-
ternationalization of universities. The blog posts had 
more than 14,000 page views in 2020, which shows the 
visibility of the series not just in the U.S. but interna-
tionally as well.

Virtual internships were another area of progress 
during the pandemic. A  lot of businesses and govern-
ment agencies decided to move their internship pro-
grams online instead of canceling them altogether. We 
had two students, an international business major and 
an economics major, who started their virtual intern-
ships at the Nevada Governor’s Office of Economic 
Development (GOED) International Trade Division 
last summer2. We are very pleased to see that they will 
continue their internships in 2021. There is no doubt 
that this also strengthened our connection with GOED, 
which we see as our strategic partner in our interna-
tional programs. 

We had to suspend our faculty-led study abroad pro-
grams in 2020 but that gave us an opportunity to review 
our programs, prepare new guidelines and entertain 
new proposals in different locations. We are hoping to 
restart all programs next year with possible addition 
of new programs and restructuring of some existing 
programs.

Finally, I  would like to mention particularly a  new 
initiative, which I think will add significantly to the re-
search environment in the college with the involvement 
of both faculty and students, and help with the interna-
tionalization of our college and university. The Nevada 
Global Business and Economics Lab (NVGLOBE-L) 
was announced in the Europe-Nevada Global Summit 
in Croatia on March 6, 2020 right before the World 
Health Organization (WHO) declared the COVID-19 
a  pandemic on March 11, 2020. The Summit was or-
ganized by the Nevada Governor’s Office of Economic 

Development (GOED) and was part of an extensive 
trade mission from Nevada to four countries in Europe 
including (in the order of visits) Poland, Slovenia, Cro-
atia and the Czech Republic. After a  delay due to the 
pandemic, it was formally launched in Fall 2020. 

The goal of NVGLOBE-L is to involve faculty and 
students in research projects. Students are hired to 
work in those projects as research associates. The 
projects are typically short term but some could be 
longer term depending on funding support. The 
projects may also involve faculty and students from 
outside the university, particularly from our partner 
universities. The lab started with research related to 
tax policy analysis, which led to a Tax Policy Working 
Group. Some of the work from this group was featured 
in a webinar on October 8, 2020, which was organized 
jointly with the Governance Global Solutions Practice 
in the World Bank. The title of the webinar was “The 
Role of Local Governments in COVID-19 Response: 
Case Studies from Vietnam, Nepal, Poland, Switzer-
land,” and involved two faculty and two students (one 
undergraduate and one graduate) from our college and 
other scholars including a Lead Public Sector Special-
ist from the World Bank, a  former UNR Economics 
PhD student, and a  Professor from the SGH Warsaw 
School of Economics. A second working group, Global 
Entrepreneurship and Public Policy, is being formed 
in collaboration with the International Trade Division 
of GOED. We plan to have joint events and projects 
between NVGLOBE-L and our international partners 
including the “New Economy Lab” founded by the 
SGH Warsaw School of Economics.

NVGLOBE-L also started a  Distinguished Lecture 
Series in Spring 2021, which will feature speakers with 
international reputations in policy research and prac-
tice. The lectures will be on real world issues with pol-
icy relevance and will definitely help with the visibility 
of our new lab and international programs3.

Professor of Economics Mehmet S. Tosun
Director of International Programs
UNR College of Business

Endnotes

1) You can find more information on our blog series and all blog 
posts at https://www.unr.edu/business/international/blog 

2) These internships and our students were featured in our 
university news outlet Nevada Today https://www.unr.edu/
nevada-today/news/2020/goed-internships 

3) You can find the upcoming lectures on our website https://
www.unr.edu/business/international/nvglobe-l/distin-
guished-lecture-series

https://www.unr.edu/nevada-today/news/2020/goed-internships
https://www.unr.edu/nevada-today/news/2020/goed-internships
https://www.unr.edu/business/international/nvglobe-l/distinguished-lecture-series
https://www.unr.edu/business/international/nvglobe-l/distinguished-lecture-series
https://www.unr.edu/business/international/nvglobe-l/distinguished-lecture-series
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